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KNOWLEDGE BASE FOR Al -

Al Jo Padhta Hali,

Knowledge base for Al kya hai, usme kya rakhna hai, aur ek dopahar mein pehla working version kaise banayein.

RAG EXPLAINED - SMALL BUSINESS

Aapne apna Al WhatsApp number par laga diya. Timings pucho, charges pucho, refund policy pucho — aur wo ek dum confident jawab de deta hai. Problem ye hai
ki wo jawab usne apne aap banaya, aapse pooche nahi. Knowledge base isi ek kaam ka naam hai: pehle likh do, phir Al ko wahi padhne do. Model badalne se
guess behtar hoga — content badalne se guess khatam.

40-80%
kam unsupported claims, jab model apni
files se ground ho (4 industry studies)

4 hrs

mein pehla working knowledge base —
developer ya data engineer ki zaroorat
nahi

5 7

content types jo almost har business ke steps — ek WhatsApp message se
saare repeat questions cover kar lete hain sourced answer tak poora raasta

EK Sunday Ka Jawab, Teen Alag Galtiyan

Customer poochta hai "Sunday ko kab band karte ho?" Al confident time batata hai jo do ghante purana hai. Koi ek hafte tak notice nahi karta. Phir customer banda
shutter dekh kar ek-star review de deta hai. Us incident ke andar teen galtiyan chhupi hain.

° Missing data Stale data

Sunday ki timing Kisi jagah likhi hi nahi gayi. Jawab Content hai, par woh 2023 ki price list hai — ek aise
sirf aapke dimaag mein aur ek 2024 ki WhatsApp folder mein jo kisi ne saalon baad nahi khola. Al purani
status mein tha. baat faithfully repeat karta hai.

No escape hatch

Agar Al ko "l am not sure" kehne ki permission nahi
hai, to wo hamesha poora, polished jawab dega. Blank
kabhi helpful nahi hota.

Teeno galtiyan model ki quality ki nahi hain — teeno content ki hain. Yehi poori article ka core hai: aap jo dete ho wahi decide karta hai aapko kya jawab milega.

Knowledge Base For AI — Simple Saaf Definition

Jargon hatao, to ye hai: aapke business ki apni approved information, ek jagah likhi hui, us format mein jo Al har sawal ke waqt padh sake.

"Imagine ek naya experienced employee, pehle din. Aap use customer ka message dekar refund policy guess karne nahi degete. Aap ek handbook denge
— services, limings, price ranges, kya promise karna hai, kya nahi, aur unusual case me kis ko bulaana hai."

Wo handbook hi knowledge base hai. — isliye handbook structured, current aur unambiguous hona chahiye.

Owned by you Retrievable in seconds Versioned and maintained

Information aapka business data hai. Model sirf
language aur reasoning deta hai — aapke operation ke
baare me facts nahi.

Har piece ek vector ban jaata hai — ek machine-
readable meaning fingerprint — aur search meaning se
chalta hai, exact keyword se nahi.

Ye ek project nahi jo khatam ho jaaye. Ye ek living asset
hai, jiske ek owner aur ek review date hota hai.

Grounding Sabse Bada Accuracy Lever Hai

Jab model apni files se ground hota hai, to unsupported claims kitni kam ho jaati hain — 4 published industry analyses.

CMARIX (2026) 40%
Scality — grounded dialogue study 60%
7

iS2 Digital 71%
G

KernShell 80%

Reported reduction in unsupported / hallucinated claims. Sources: CMARIX, Scality, iS2 Digital, KernShell (2025-2026). Figures workload ke hisaab se badalte hain — direction consistent hai.

Knowledge Base Mein Actually Kya Jaata Hai

Ye "sab kuch jo humne kabhi likha" nahi hai. Ye curated set hai jo aam aam saare aaye hue sawal cover kar leta hai.

o FAQs Policies

Wo 20 sawal jo team ko dobaar se zyada pooche ja
chuke hain. Yahan se shuru karein — sabse tez visible Cancellation, refund, guarantee, complaints, data
handling. Yahan guessing asli nuksan karti hai.

fayda yahi deta hai.
Escalation rules

Safety layer. "Customer upset hai, refund dispute hai, ya
kuch medical ya legal hai — turant insaan ko handover."

Price lists & packages

Ranges aur conditions ke saath, taaki Al bina koi
badalne wala number bataye honest reh sake.

Timings & availability

Working hours, festival closures, lead times, response
promises. Har small business ka sabse zyada deflect
hua category.

Order of operations: FAQs pehle, phir timings, phir policies, phir pricing. Ye chaar theek ho gaye to zyada tar repeat sawal hi gayab ho jaate hain — yahi to poora point
hai.

Content Type Ka Working List — Owner Aur Review Cycle Ke Saath

Yehi table hum use karte hain jab kisi small business ke liye Al knowledge base banate hain. Owner aur refresh cycle likhna hi sabse bada discipline step hai.

Content type Kya hona chahiye Owner Refresh cycle Common mistake
20 sawal jo dobaar se zyada pooche ja chuke hain, pehli do Internal jargon mein likh dena jo koi
FAQs ) ' 10 yacap J P Front desk / sales Monthly arg - )
lines mein jawab ke saath customer search hi na kare
Policies Cancellations, refunds, guarantees, complaints, data Owner / manager Quarterly Exceptions chhod dena, jisse Al ko
handling 9 edge cases kabhi dikhein hi nahi
Price lists & packages Clear conditions ke saath ranges, aur kya-kya included hai Owner Monthly ya on SSREE Qumber hqrd-code AL
change agle mahine badal jayega
Timings & availability Work!ng hours, festival closures, lead times, response Front desk Monthly Timings paanch Jaggh duplicate
promises karna, paanch alag jawab ke saath
Escalation rules Kaunsa topic seedha aapke paas jaana hai, aur fallback Owner Quarterly Al ke paas "I dont know" ka koi option

sentence kya hai hi na rakhna

Do Design Rules — Inse Zyada Koi Rule Nahi Chahiye

Poori list se zyada inhi do rules ki wajah se retrieval chalegi ya nahi, ye decide hota hai.

1. Wo likho jaise customer poochta hai 2. Har fact ka ek hi source of truth rakho

Agar article ka title hai "Service Availability Matrix" aur customer type karta hai
"are you open on Sunday?", to keyword search fail ho jaati hai aur semantic search
ko bahut mehnat karni padti hai. Bas upar ek line daal do — "Haan, hum Sunday ko
10 AM se 2 PM tak khule hain" — retrieval lagbhag aasaan ho jaati hai.

Agar timings aapki website par bhi hain, Instagram bio mein bhi aur price sheet
mein bhi, to Al teeno padhega aur jo chunk sabse upar rank karega wahi chun
lega. Har fact ka ek owner chunein.

A knowledge base library nahi hai. Wo ek customer-facing handbook hai jo machine padhta hai.

Al Check Karne Ki Bajaye Guess Kyun Karta Hai

Ye stupidii nahi hai — ye architecture hai. Model ne bohot bade public corpus se patterns seekhe hain. Language ka uske paas brilliant statistics hai, aur aapke business
ka koi private knowledge nahi.

Jab model ke paas jis sawal ka jawab wo dhundh nahi sakta, uske paas exactly teen options hote hain: mana karna, open web search karna, ya statistically sabse
sambhavit aage ka text likhte rehna. Models helpful aur fluent banane ke liye optimise hote hain — isliye teesra option default jeet jaata hai. Natija: ek sentence jo
jawab jaisa lagta hai, aur behave guess jaisa karta hai.

1 Yeaverage leta hai. Aapke shehar ka koi unique service poochho to wo use har jagah milne wali similar-sounding services ke saath mila dega.
1 Ye nahi bol sakta "main last mahine mein badla tha". Models ke paas koi timestamp nahi hota. Sirf aapke content ke paas hota hai.

1 Ye audit nahi ho sakta. Agar customer kisi promise ka dispute kare to "model ne kaha tha" jawab nahi hai. Knowledge base ek citable line deta hai.

Granding in teeno ek saath theek kar deti hai, kyunki ye "most likely continuation" ko badal kar "maine aapki approved file se actually retrieve kiya" bana deti hai.
Ground karna unsupported claims bahut kam kar deta hai — poora nahi, isi liye Chapter 3 ka "l dont know" rule itna zaroori hai.

Sawal Se Sourced Answer Tak — Saat Step

Customer raat 9:40 PM type karta hai: "hi, kya aap same-day delivery karte ho aur uska kharcha kya hai?" Yahi poora raasta hai.

Step Kya hota hai Ye kyun matter karta hai

Customer 9 PM message karta hai. Automation isliye chalta
hai kyunki ye so nahi sakta.

-—

- Receive Message WhatsApp, website chat widget ya form par aata hai.

Model message ko meaning vector banata hai aur "delivery
availability" + "cost" padhta hai.

Knowledge base search hota hai aur sabse milti chunks wapas aati
hain.

Meaning-based matching — synonyms aur typos ab nahi
todte.

Yahi step hai jahan accha knowledge base apna kaam dikhata
hai — koi accha nahi chupke se fail karta hai.

2 - Understand

3 - Retrieve

Confidence threshold check karta hai ki retrieved material sach
mein relevant hai ya nahi.

Threshold se neeche sahi behaviour escalation hai, invent

4 - Score karna nahi.

Model sirf retrieved text use karke, aapki tone aur bhasha mein,
jawab likhta hai.

Reply source article par link karta hai, aur jawab internally log hota Ab aap Al ke kisi bhi diye jawab ko seconds mein audit kar
hai. sakte ho.

Grounding constraints hi fluent guess ko defendable answer

5 - Generate banate hain.
6 - Cite

Conversation save hota hai, team ko notification jaati hai, follow-up

7 Act schedule hota hai.

Jawab dena aadha kaam hai — lead kho jana nahi chahiye.

Step 3 aur 4 par dhyan do. "Al ne galat bola" wali zyadatar complaints model failures nahi, retrieval failures hain. Sahi jawab knowledge base mein maujood tha,
bas title ya wording aise thi ki kabhi match hi nahi hui.

Knowledge Base Ki Quality Time Ke Saath Compound Hoti Hai

Launch ke baad ke 8 hafton mein bina knowledge base ke wala Al flat reh jaata hai, aur maintain kiye gaye wala Al badhta rehta hai.

Knowledge base ke bina Maintained knowledge base ke saath

W1 w2 w3 w4 W5 W6 w7 ws

Weeks since launch Week 8: 62% vs 5%

Y-axis: enquiries resolved without a human (%). lllustrative planning model, koi client result nahi. Industry trackers 2026 mein median Al ticket deflection low twenties of percent report karte
hain, aur maintained knowledge bases par self-service rate isse behtar hoti hai.

Pehla Working Version EK Dopahar Mein — 4 Ghante

Aapko koi developer nahi chahiye, koi data engineer nahi, aur koi 6-mahine ka project nahi. Ek document chahiye, apne business ke baare mein honesty chahiye, aur
chaar ghante.

m Apne saare sawaal nikaalein

WhatsApp chats, enquiry forms aur call notes kholein. Jo sawal aapne dobaar se zyada
pooche hain, wo likh lein. Zyadatar businesses mein ye ek hi dopahar mein 15-25 sawal
nikalta hai, aur wo Chapter 3 ki paanch categories mein apne aap baith jaate hain.

m Guardrails lagayein

Escalation rules ek chhoti si list mein likhein, aur Al ko ek sanctioned fallback sentence
dein jo wo low confidence par use kar sake. Decide karein ki wo akele kya kar sakta hai
(FAQs, timings, details lena) aur kya hamesha aapke paas aana chahiye (complaints,
discounts, medical ya legal, paisa ki koi movement).

Ye Project Nahi Hai, Ye Maintenance Hai

m Jawab customer ki bhasha mein likhein

Ek sawal, ek heading. Jawab pehli do lines mein. Poore body mein customer ki
vocabulary. Exceptions bhi likhein — "hum ye nahi karte" wale cases — kyunki yahi Al
ko honest rakhte hain.

m Ache se mushkil sawaalon se test karein

20 jaan-boojhkar mushkil sawaal likhein — Hinglish mein, typos ke saath, vague, ya
scope se bilkul bahar — aur system se chalayein. Jo galat jawab aap yahan
pakadenge, wo ek customer aapke liye public mein muft mein pakad leta.

Knowledge base khatam hone wali cheez nahi hai. Ye ek living asset hai. Chaar rules jo isse zinda rakhte hain.

« Dois anowner. Ek named insaan changes approve karega. Owner ke bina content ek quarter mein rot ho jaata hai.

Monthly review. Thirty minute. Timings, prices aur seasonal changes update karein. Jo sawaal Al nahi de paya, uski list aapka roadmap hai.

v
< Version history rakhein. Jab customer kisi jawab ka dispute kare, to aapko pata hona chahiye us din policy ka kaunsa version live tha.
v

Sirf 3 cheezein maapein. Answer accuracy, bina insaan ke handle hue enquiries ka share, aur aapka content abhi bhi kithe sawalon ka jawab nahi de pa raha.

"Aap kabhi trustworthy Al answer smarter model kharidne se nahi paayenge. Aap ye paayenge ki apne business ke baare mein jo sach hai wo likh do —

aur phir use sach hi rakho."

Agar Paanch Cheezein Yaad Rakhni Hain

Yehi paanch lines poori article ka nichod hain.

1. Knowledge base for Al kya hai?

Aapke business ki apni approved, current, structured answers — us jagah stored jahan
Al sawal aate hi retrieve kar sake.

3. 5 content types zyada tar kaafi hain

FAQs, policies, price lists, timings aur escalation rules. Yahan se shuru karein, phir real
unanswered sawalon se aage badhein.

5. Ye project nahi, maintenance hai

2. Content quality, model quality se aage hai

Bina apni files access kiye ek brilliant model sirf brilliant guess deta hai. Retrieval hi
fluency ko accuracy banata hai.

4. Kabhi improvise mat hone do

Confident threshold aur ek sanctioned fallback sentence sabse mehenge galti se
bachate hain — ek aisi promise se jo aapne kabhi ki hi nahi.

Ek owner rakhein, monthly review karein, aur har unanswered sawal ko content backlog ka ek ticket samjhein.

Apna Pehla Knowledge Base Ek Dopahar Mein.

Apne FAQs, apni price list aur apni timings le kar aayein. Ek free, no-jargon conversation mein hum dikhayenge ki aapke kaun se

repeat sawal aaj hi ek Al helper answer kar sakta hai — aur kaun se aapke paas hi rehne chahiye. Anagata It Solutions Lucknow-

based hai aur small businesses ke liye Al helpers set up karta hai — WhatsApp replies, lead follow-ups, social posts, review

management aur Al websites.
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